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We are proud to be using business as a force for
good and we are one of the first independent
events venue in the UK to become a certified B
Corp and the first exclusive wedding venue in the
world. This means we belong to this incredible
community of businesses that meet the highest
standards of verified social and community
performance, public transparency and legal
accountability and which demonstrate year-on-
year improvement. 

Since the installation of our wind turbine 10 years
ago, which provided us with a sustainability
symbol, we have tried to ensure that
sustainability provides the basis for all our
decisions and functions. 

We have plans in place to become Net Zero by
2040 (see Appendix 1) and have had three
students from Lancaster University Eco-
Innovation Unit support us in our work. We also
have an internal team focusing on sustainability
which includes the CEO as Sustainability Leader,
our Head Chef and Office Manager. We also
continue to advance our work in doing something
for each of the sustainable development goals.
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LEADERSHIP LETTER
We Go Beyond

This is our first Impact Report since certifying as a B
Corp in March 2022. We hope to portray in this
report how we are creating positive change for our
customers, team and the planet.

Climate change is the earth calling out to be healed.
All businesses have a responsibility to take action
towards positive climate change and every decision
must be made through looking through the lens of
climate change. This is a policy we want to adopt in
2023 and within this report, and in the interest of
transparency, we hope to highlight the action we
intend to take. 

Our Mission

Our mission is to become the most sustainable eco
venue in the UK. We are committed to combining
sustainability, wellbeing, and fun into something
very unique as well as memorable. We create unique
experiences for the local community and businesses
intended to encourage regenerative practices such
as wellbeing events, community involvement events,
pride in your wedding specifically focused on the
LBTQ community and encouraging the growth of
purpose-led business in Lancashire. We are
committed to developing young people who work at
the farm and doing our part in preserving the future
of the planet.
We are proud to be using business as a force for good
and we are the first independent events venue in the
UK to become a certified B Corp and the first
wedding venue in the world. This means we belong
to this incredible community of businesses that
meet the highest standards of verified social and
community performance, public transparency and
legal accountability and which demonstrate year-on-
year improvement. 
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LEADERSHIP LETTER

Becoming a supporter of the Better Business Act; the
Good Business Charter; Get Nature Positive; Support The
Goals, Plastic Free Communities and a WEAll Citizen.

We ran an event in March 2022 called 'Business As a
Power For Good' for Lancashire County Council on
promoting how businesses could become more
sustainable, and to promote the B Corp movement
throughout Lancashire, and this will be repeated on the
5 June 2023 to underpin some of our sustainability work. 

Our focus on sustainability has led to more sales,
business growth and an increase in reputation and
recruitment of staff. I was pleased to represent the
Northwest hospitality sector at the House of Commons
via UK Hospitality. I also attended the House of Lords as
an Ambassador for Small Business Saturday championing
the role small businesses can make to the economy. I
was also asked to speak at the launch of the Small
Business Britain eBay roadshows. 

We have run a number of community involvement
initiatives including 'Pride In Your Wedding' specifically
targeting the same-sex wedding market and a 'Making A
Difference Christmas Fair' which promoted independent
small traders and we have more ideas and events
planned for 2023.

A tour of Suez recycling plant in Darwen brought to life
the importance of proper waste management and this
has been a big focus throughout 2022 with new waste
management initiatives implemented. We participated in
an Innovation Catalyst with the University of Lancaster
where we were tasked with identifying solutions for
shared challenges and opportunities posed by the net
zero carbon agenda – our focus was on finding innovative
solutions to waste management.

Our 2022 initiatives...
We have participated in many initiatives during 2022 to
support and influence the sustainability agenda, hospitality
industry and to champion the role of small business. These
have included:
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2022...

We ended up in a large dispute with a waste provider after they
wanted us to sign up to a 5-year contract for waste disposal
equipment – lots of lessons were learnt through this exercise. 
We have also not been immune to the strikes, having to
postpone our 'Business As A Power For Good' event which had
been organised for March 2023. 
We experienced some disruption amongst our senior team
resulting in the necessity to restructure the whole business and
implement new leadership behaviours. 

2022 has really been a year of recovery
and reputation for us

 We finally were able to properly reopen following the huge
financial losses incurred as a result of the Covid-19 pandemic.
However on the positive side, since Covid, there has been a
renewed focus on society and wellbeing and this has helped any
business with wellbeing in its title including ours!  

The Ukraine war started just before we became a B Corp and this
has led to a focus on rising energy prices and an escalation of
sustainability initiatives. Although this has been tough on many
hospitality businesses, we were fortunate enough to have fixed our
electricity prices until 2025, and also generate our own electricity
through our wind turbine, so this has cushioned the impact for our
business. On the positive side, this has led to a demand for
sustainable venues which we are well positioned to deliver.

Inflation, the recession and Brexit have severely affected the
hospitality industry resulting in rising food and drink prices, and
supply chains under pressure due to lack of resource and
availability. The team led on a re-costing exercise for all our event
packages and bar prices, and so we are positioned to be able to
cope with the constantly rising prices.

We have faced challenges...

We have faced other challenges and in the interest of transparency:
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LEADERSHIP LETTER

2022 was the year for growing our reputation in
the sustainability field. We achieved this by
entering and winning awards, particularly for
sustainability and hospitality. The icing on the
cake is being a finalist in the edie awards for
Lloyds Bank ‘Sustainable Business of the Year’.
Now whether you are in the ‘awards are a waste
of time and money’ camp or ‘awards are
amazing’ camp, what I find amazing is that my
little farm is the only SME listed amongst eight
global giants of industry: Vodaphone UK;
Brabners; EY; E.ON UK; IES; Natura & Co; RS
Group; TLT; The Wellbeing Farm. So we will be
flying the flag for SMEs and the hospitality
industry and Lancashire at this flagship awards
ceremony in London. Running for 16 years, the
edie awards are the UK’s largest and most
prestigious event for recognition of excellence
of green business. 

As well as entering awards, in 2023 we will be
judging them and I have been selected to judge
the category of Green Business of the Year for
the BIBAs awards and Enterprise Visions Awards
2023 and to be a national judge for the
Sustainable Wedding Business category for The
Wedding Industry Awards.

These are some of the many initiatives we have
been involved with since becoming B Corp
Certified on the 22nd March 2023 and we share
more of our highlights in the sections on
governance, team, customers, environment and
community within this report.

In 2023 we are keen to focus on growing our
corporate events and party side of the business
and carving out a niche for ourselves in the
area of sustainable events.
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I can’t end my foreword without mentioning my
sustainability tour of Peru undertaken in
October 2022 where the desperate need for
saving the planet was made all too clear when I
witnessed first-hand global warming in action.
It cemented my views on why becoming a B
Corp was so critical.

Finally, March 2023 provides a new milestone:
10 years in business and we are keen to use this
to celebrate with our team and everyone who
has helped contribute to our success. 

Celia Gaze
Founder and Chief Purpose Office
The Wellbeing Farm

Celia Gaze



Our journey to  cert i f icat ion. . .

THE WELLBEING FARM
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Our sustainability journey began in 2011 when the concept of The Wellbeing
Farm began. 

The ethos of the farm was to incorporate wellbeing in everything we did, and we
used the ‘5 Ways to Wellbeing’ concept to underpin our delivery. 

IMPACT REPORT 2023

JOURNEY TO CERTIFICATION

Connect  with other  people  through offer ing business  events ,
part ies  and especial ly  weddings  which connect  col leagues,  fr iends
and family  and create amazing memories .

Be physical ly  act ive  using L lama trekking for  stress  management.
Also due to  the spreading nature of  the farm,  during a  typical
wedding our  team members  wi l l  walk  up to  18,000 steps  on a  shift !

Learn new ski l ls  -  we are  massive supporters  of  continuous
personal  development and this  is  embedded in  our  culture where
we have our  own internal  learning resource for  our  team.  We even
educate other  farmers  in  farm diversi f icat ion and even publ ished
our story  in  a  business  book!

Give to  others  -  we have always worked with our  local  community.
Our CEO is  an Ambassador  to  The Burnt  Chef  Project  which seeks
to improve wel lbeing in  hospital i ty .  We see Corporate Social
Responsibi l i ty  as  essential  to  business  success .

Take notice  -  being on a  farm with stunning v iews,  we’ve tr ied to
include nature in  everything we do.



The Wind Turbine

Since we had no mains gas on the farm, we
needed a way to heat the buildings, so we
installed a wind turbine and then a water
treatment plant into the building design.
The wind turbine became a symbol for our
sustainability work and a continuous
development to be committed to
sustainability. 

It ’s not just our bow tie-wearing Llamas which make us stand out.

Since opening our doors in 2013, Sustainability has been truly at the

heart of our culture and daily working practices. It ’s not just a thing

we feel we should do, sustainability underpins the whole of our

business explained well by the diagram produced by Adam Bastock,

the Founder of Small99.

THE WELLBEING FARM

IMPACT REPORT 2023

Our Sustainable  Tools
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Upcycling and reinvention

We are proud that almost all our fixtures,
fittings and furniture in the farm have
been created through upcycling and
reinvention - the ceiling of our Events Barn
used to be military parachutes used to land
a tank or jeep! There is a story behind
everything!

Sustainabi l i ty  is  at  the heart
of  our  culture

Why Bcorp?

How did we come across BCorp?
We came across the B Corp concept during Covid-19 and used the
preparation for the B Impact Assessment as our focus during
lockdown. Since leaving the NHS, I always wanted to do more with
my business than to just make a profit, so the B Corp ethos of using
‘business as a force for good’ was a perfect fit to my values towards
purpose-driven business. The B Corp Impact Assessment was
rigorous but has also provided us with a brilliant roadmap to follow
to become a better business: better for the planet, better for your
local community and better for your staff and their wellbeing. 

B Corp is a great way to raise standards across the whole
hospitality and meetings industry. Through the process it
really made us think about staff wellbeing, staff
involvement, rates of pay, community participation and
obviously sustainability and we think our business is much
more purposeful and better after having gone through the
process. We see that as only positive, and it has given us a
real focus for the future on regeneration



Becoming a  BCorp
THE WELLBEING FARM
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Sales have increased. 
B Corp has underpinned our marketing
differentiating us from other venues.
We have attracted couples and companies who
have wanted to use our venue.
The B Corp statement represents a symbol of
trust.
B Corp status has helped with recruitment of
staff.
We have won numerous awards and increased
our reputation since becoming a B Corp Certified
venue.

What has being a BCorp has done for The
Wellbeing Farm?

Becoming a B Corp has been one of the best things
we’ve ever done for our business. Since we certified:

How much better would society be if
everyone behaved like a B Corp? 

If every business looked after their staff,
contributed to their local community, put measures
in to save the planet, strove to be kinder, placed
nature at the centre of their business, and
encouraged and supported staff wellbeing? The
world would become a different place.
This is why we are so enthusiastic and supportive of
the B Corp movement.

In 2023, with the arrival of the new and more rigorous certification
process, we are aiming for a B Impact Score of above 100. In the
meantime, we have updated our B Impact Assessment in line with all the
activities we have done in 2022 and our revised (unvalidated) score is
show below:

In the interest of transparency, over the next pages, we share our impact
scores in each of the 5 areas of governance, customers, team,
environment and community and our plans for further improvement.

Our BCorp Score and aim
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The Wel lbeing Farm's  Impact  in  2022
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Impact  Area Plans  and Progress :  Governance

A B Corp business needs to look at its social and environmental impact, ethics and transparency. It needs to
have a clear mission and to involve stakeholders in decision making. 

Our verified impact score for Governance (2022) is shown below:
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What we said we would do What we did

To ensure we implement a values-
led culture and values underpin
our performance

Since the sudden departure of senior managers, there was some unsettling amongst the team and we have had
to do a lot of work with the senior team on our culture and values.

We have gone through a company restructuring and produced accountability and management frameworks
including principles of operating / leadership behaviours for all managers. These behaviours include an explicit
link to social and environmental goals and these are linked to a formal written performance evaluation.

To ensure standards of
transparency.

We employed a Hospitality Consultant to help us implement a bottom-up method for staff to be responsible for
developing the budget and financial targets. This is very different from the usual top-down approach we have
undertaken in the past.

We implemented methods of transparent costing and introduced team bonuses based on performance.

We developed scoreboards to ensure that goals and achievements related to social and environmental metrics
are agreed and monitored as a team.

We have produced this Impact Report to outline the work we have done and our plans to reduce climate
change and to reach Net Zero. 

To ensure we identify, measure,
and manage the most material
social and environmental issues
relevant to your operations and
business model

We are exploring the use of the Doughnut Economics Action Lab (DEAL) Doughnut Design for Business tool
which seeks to explore how companies can become regenerative and distributive in their strategies, operations
and impacts so they bring humanity into the doughnut.

We have completed DEAL’s public declaration form and are waiting on confirmation that our vision, values, and
ways of working are aligned with those of Doughnut Economics.

THE WELLBEING FARM

IMPACT REPORT 2023

Impact  Area Plans  and Progress :  Governance
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G o v e r n a n c e :  O u r  p l a n s  f o r  n e x t
y e a r

Climate change is the earth calling out to be healed and we need to step

up our game. Inspired by Faith In Nature’s initiative of giving nature a

seat at the table,  we would l ike to adopt a policy whereby every decision

we make must be done through the lens of climate change. 

Further work to ensure our suppliers meet ethical and environmental

standards and to start the work to tackle Scope 3 emissions (please refer

to our Roadmap to Net Zero for more information).

To progress use of the Doughnut Design for Business tool to identify

further social  and environmental issues and to seek how we can be more

regenerative and distributive in our strategy, operating and impact.

To continue our work with the Hospitality Consultant on ensuring

further transparency.

To ensure the risks of climate change are mapped out and included

within our business risk assessment. 

 

IMPACT REPORT 2023
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Impact  Area Plans  and Progress :  Governance

Revised (unverified) Governance Score as at 26.02.23
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Impact  Area Plans  and Progress :  Team

A B Corp business sees their team as critical to success and seeks to look after them and to strive to be a good place
to work. They prioritise health and safety, career development, employee engagement and satisfaction, values, fun,
wellbeing and fair pay.

Our verified impact score for workers (2022) is shown below.
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What we said we would do What we did

Wellbeing plan and wellbeing
training

It has been difficult to fit wellbeing activities in, but we spent time revising the process of core team meetings
and have now sorted a monthly meeting focused on employee wellbeing.

Our CEO is an Ambassador for The Burnt Chef Project which is committed to making the hospitality profession
healthier and more sustainable. Their mission: to eradicate mental health stigma within hospitality for
everyone. 

Staff welfare facilities
We have implemented a new staffroom, new staff offices and welfare facilities. These will be further improved
during 2023.

We ensure a value-based culture
is in place and the values are
developed by the staff

Values have been incorporated into recruitment and job descriptions and leadership behaviours of senior
managers.  

Diversity and Inclusion

We are a predominantly female-led business.
We are a disability confident employer.
The CEO actively supports neurodiversity.

Collaborating with local
educational establishments

Our CEO is the Enterprise Adviser for Blackburn College and does a lot of work in supporting education
providers to ensure good relationships for future staffing.

THE WELLBEING FARM

IMPACT REPORT 2023

Impact  Area Plans  and Progress :  Team
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To become formally recognised as a living wage employer.

To join the Greater Manchester Good Employment

Charter.

Fairer and transparent reporting of bonuses linked to

profit share schemes.

Ensuring continuous diversity of the team.

To work with the Transformational Culture Project to

further improve our internal communication, coordination

and culture.

Implementing the staff wellbeing programme.

To expand mental health first aid training for staff.

Time off for volunteering.

To review the ESG benefits of our pension scheme.

Review the costs and benefits of implementing a health

insurance scheme for employees.

To raise the sustainability IQ of everyone in the business

through providing ongoing training in sustainability and

waste reduction. 

T e a m :  O u r  p l a n s  f o r  n e x t  y e a r

THE WELLBEING FARM

IMPACT REPORT 2023
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Impact  Area Plans  and Progress :  Team

Revised (unverified) Workers Score as at 26.02.23
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Impact  Area Plans  and Progress :  Customers

A B Corp business sees customers at the heart of their business. They ensure quality of service provision, customer
satisfaction, customer service and seek to maintain and uphold their reputation.

Our verified impact score for customers (2022) is shown below.
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What we said we would do What we did

Created specific packages for
encouraging customers to adopt
more sustainable practice.

We have implemented new packages for weddings, corporate events and parties to encourage customers to
reduce their emissions through education, support and partnership.

We have expanded the number of
props available for customers to
use.

We created a unique concept of a Prop Shed where we encourage couples to reuse items for their wedding
rather than creating new ones and generating wastage each time – this concept has been adopted by other
venues.

Expansion of the facilities and
customer experience.

We have redecorated and improved many areas of the farm to enhance the customer experience.

We strive to ensure we deliver a
good level of service for our
customers.

We have an average Net Promoter Score of 9.57 (based on 636 responses) and achieving this high score is down
to the attitude of the staff.

We have re-started the Traction Project which is systematically documenting and implementing processes and
procedures in all areas of the farm. 

THE WELLBEING FARM

IMPACT REPORT 2023

Impact  Area Plans  and Progress :  Customers
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C u s t o m e r s :  O u r  p l a n s  f o r  n e x t
y e a r

To continue to place wellbeing, sustainability and exceptional customer

experience and service at the heart of our operations.

To introduce an app for the team which will  enable the team to be able

to access documented systems and procedures quickly.

Seek to implement regular quality assurance reviews or audits for our

significant suppliers.

To go through the customer experience from enquiry through to event

delivery and to look at it  from the perspective of a fresh pair of

customer eyes and to say, ‘how can we turn this into an extraordinary

customer experience’.

To review the sales and marketing processes for improvements in how

we connect and care for our customers more deeply (emphasising the

wellbeing and sustainability elements) and how we can be

communicating and marketing the venue to delight our customers. To

aim to help them in a way that leaves them satisfied, supported and

ready to tell  others through streamlining the customer journey and

delivering exceptional customer experience. 

To organise a ‘Wellbeing For Your Wedding’  show in May 2023 which

seeks to provide local independent wellbeing businesses with an

opportunity to serve our businesses and couples.

To deliver Business As a Power For Good in June 2023. 

THE WELLBEING FARM

IMPACT REPORT 2023
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THE WELLBEING FARM
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Impact  Area Plans  and Progress :  Customers

Revised (unverified) Customers Score as at 26.02.23
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Impact  Area Plans  and Progress :  Environment

A B Corp business cares about the future of the planet. Climate change is the earth calling out to be healed and
business has a responsibility to sort out climate change. 

Our verified impact score for the environment (2022) is shown below.
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What we said we would do What we did

Tree planting and rewilding
We collaborated with the Woodland Trust and planted 500 trees. We created rewilding areas around the farm together with
insect hotels. We also created a biodiversity policy

Electric vehicle chargers Two chargers were installed at the farm.

Purchasing Food pledges have been created as to how we will work with our suppliers.

Purchasing
Supplier survey

We have surveyed our suppliers for their environmental policies and the work starts to encourage them to set their own Net
Zero plans. 

Carbon literacy training The senior members of the team all undertook Carbon Literacy training.

Collaboration

Founding Member of the Better Business Network. 
Founding Member of the Community and Business Partners which allows businesses to give back to local communities as they
invest directly in good causes in the community, helping to provide food to people in need, reclaim materials from landfill and
helping to upskill the population, which will help businesses to meet their own corporate social responsibility agenda too.
Associate member and supporter of Northwest Employment Engagement Group (NWEEG)

Use more seasonal and locally sourced
produce.

We have increased the amount of plant-based products in our menus and adapted menus to use more seasonal produce. We've
done a lot of looking into the science of food for corporate events to optimise outcomes and looking at the link between food
and productivity and now give all corporate event organisers the option to incorporate healthier plant-based options.

Waste – we aim to achieve 50% reduction in
food waste by 2030.

Food waste is one of big contributors to climate change and biodiversity loss, but one-third of all food is wasted. We are putting
in efforts to reduce food waste via the Guardians of Grub training and actions. 

To ban the use of single-use plastic.

We have linked to the ‘No Mise En Plastic’ initiative to reduce plastic consumption in commercial kitchens www.nmeplastic.com
By removing tablecloths for our main events in the Barn, we have reduced the environmental impact of using water and
detergents in washing machines and consumption of electricity by tumble dryers.
We installed a water filter and bottling system to eliminate bottled water in meeting rooms. 
We use dispensers for toiletries rather than individual supplies.

Net Zero
We have signed up to and support the Net Zero Carbon Events Initiative. The initiative has developed a Net Zero Carbon Events
Pledge which we have committed to. We have also included our Roadmap to Net Zero within this report.

THE WELLBEING FARM

IMPACT REPORT 2023

Impact  Area Plans  and Progress :  Environment
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To develop a written policy encouraging environmentally preferred products and practices in

employee virtual offices (e.g., recycling).

To undertake further educational work with the team on how to recycle and what to do with

different types of waste.

Work with B Corp to develop and deliver Net Zero 2030 through a reduction strategy with the

aim of becoming carbon negative. Evaluate our internal emissions and establish a reduction

strategy. Please see our Net Zero plan within this report.

We are in contact with a local beekeepers’ association to potentially install beehives on the

farm

Continue to meet waste food reduction targets via Guardians of Grub

https://guardiansofgrub.com/

Implementing as many initiatives as we can to reduce plastic including joining the #TheLastRoll

campaign as documented within https://www.nmeplastic.com/ - we will seek to do work with

the team to identify all remaining single-use plastic items, and put in place a plan to seek

alternatives. 

Put in place a formal system to calculate our greenhouse gas emissions and carbon footprint. 

To source English wines for our menu.

Work with our suppliers to make further progress to achieve a carbon neutral supply chain and

to reduce their greenhouse gases within our supply chain. This will include exploring how we

can source from regenerative agriculture across all food product categories.

Seek to track and manage the water footprint and solid water of our supply chain and seek to

screen suppliers for initiatives to reduce their water footprint and to seek reductions in overall

waste.

Initiatives to track track chemicals in the supply chain for the majority of materials. We will

also continue to work with our suppliers to reduce toxins or hazardous waste in our supply

chain.

To further review our purchasing to ensure we are only purchasing unbleached / chlorine free

paper products and soy-based inks.

We will undertake an analysis of our value chain (see Appendix 2 for a definition of our value

chain), including suppliers, services, and materials, to identify material risks to biodiversity

and to set targets for reducing impact on biodiversity through our supply chain. We will require

suppliers to collect data and report on biodiversity impact and we will screen suppliers for good

biodiversity practices.

T h e  e n v i r o n m e n t :  O u r  p l a n s  f o r  n e x t
y e a r

THE WELLBEING FARM

IMPACT REPORT 2023
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Impact  Area Plans  and Progress :  The Environment

Revised (unverified) Customers Score as at 26.02.23
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Impact  Area Plans  and Progress :  Community

How we’ve engaged with our local community and our suppliers. This includes diversity, charitable giving,
economic impact, equity and inclusion.

Our verified impact score for the community (2022) is shown below:
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What we said we would do What we did

B1G1 and charitable giving and
supporting local organisations

organising a Foster Carer Appreciation Day with Bolton Council. 
sponsoring the Community CVS and Blackburn with Darwen Council Community Volunteer Awards 2022 
sponsoring the Turton Young Farmers Christmas charity tractor run 
Provided our venue for a wellbeing day facilitated by Lancashire Mind 
Offering your people from Nightsafe an opportunity to help with tree planting.
Supporting IGEM charity on their very first Family Fun day

The Burnt Chef Project
The Wildlife Trust for Lancashire, Manchester and North Merseyside
Royal National Lifeboat Association
Dogs Trust 
Cancer Research UK
Bolton Hospice
Chasing The Stigma
Sustainable Wedding Association we passed their sustainability assessment with a score of 83%.
Salvation Army 
Harwood Golf Club
Vow For Girls

We have partnered with B1G1 who allow us to make donations that link with the Sustainable Development Goals. 

We donated a free wedding to a bride facing the end of her life via the charity Gift of a Wedding.

We twinned our fridges with those in poorer countries via the fridge twinning scheme.

We have hosted visits by young farmers, colleges, catering departments etc. to learn about farm diversification and
sustainability.

We have supported careers fairs at schools, universities and colleges. 

We provided subsidised events for charities and business organisations throughout 2022. This included:

This year we have made financial donations to the following organisations:

THE WELLBEING FARM

IMPACT REPORT 2023

Impact  Area Plans  and Progress :  Community
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What we said we would do What we did

Llama poo to local gardening schemes
Believe it or not, llama manure is great for gardening, so we have partnered with a local gardening scheme to supply llama manure
for their gardens.

We have delivered a stakeholder event 
We involved a variety of different stakeholders in our Business As A Power For Good model and created a report for Lancashire
County Council.

Delivering events for marginalised
groups.

We organised the first PRIDE wedding fair in the Northwest to promote same sex weddings. Our CEO was also a speaker on a panel
with Bridebook on how the wedding industry can learn and grow together to support LGBTQ+ couples - beyond Pride Month. 

Our CEO is active in promoting neurodiversity.

Supporting local businesses in the
community

In 2022 our CEO became an ambassador of Small Business Saturday and as a result we used our farm to support small independent
traders. We hosted a MAD Green and Ethical Christmas Fair – the fair which Makes A Difference – we tried to create a great festive
day out for the whole family: a fair to keep Christmas celebrations local, sustainable, and ethical, while also providing a space for
creative entrepreneurs to share their work. An area of the Fair was devoted to recycling / upcycling with sustainable products being
the priority. This will provide an opportunity for small businesses but also consumers, to be aware of the importance of considering
more ethical, sustainable gifts as Christmas presents.

Collaborating with local educational
establishments

Our CEO is the Enterprise Adviser for Blackburn College and does a lot of work in supporting education providers to ensure good
relationships for future staffing.

Representing the hospitality industry

Our CEO is an active participant of UK Hospitality.In 2022 our CEO was invited by the FSB to join a series of roundtables with business
leaders and Chris Skidmore to discuss some of the cross-cutting issues impacting SMEs and to highlight some of the positive things
SMEs are doing in the net zero transition. Our CEO participated in a digital roundtable discussion with Haysmacintyre on 'Sustainable
responsibility in hospitality and what does the future look like’. This was an open discussion about what responsibility do companies
have being sustainable and what more can we do.Our CEO contributed towards numerous activities run by Small Business Britain
including the Small Business How to Grow report and the Small Business Sustainability Basics Programme. Contributed to the
Tourism, Culture and Place Sector Group to support the development of the Tourism Growth Strategy for Lancashire.Our CEO was a
Panellist on sustainability at the Marketing Lancashire TASTE Lancashire food and drink conference.We supported the Peer
Networks scheme in delivering talks on sustainability. 

PAGE |28

IMPACT REPORT 2023



Business As a Power For Good on the 5th June 2023 which

encourages other Lancashire businesses to become B Corp

Certified.

Wellbeing for your wedding in May 2023

Pride in your wedding on the 11th June 2023

Due to our remote location, access to the farm without a car

remains challenging. We want to do more to promote responsible

travel.

We want to review the financial institution that provides the

majority of our company's banking services.

We are looking to outsource some of our services but we will

ensure that we identify companies who operate good labour

practices in terms of compliance with all local laws and

regulations; payment of living wage and other employee benefits.

We want to implement a formal written Supplier Code of Conduct

policy that holds our company suppliers accountable for social

and environmental performance.

T h e  C o m m u n i t y :  O u r  p l a n s  f o r  n e x t
y e a r

THE WELLBEING FARM

IMPACT REPORT 2023
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Impact  Area Plans  and Progress :  Community

Revised (unverified) Customers Score as at 26.02.23
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So there you go, our first Impact Report as a B Corp – we hope we have portrayed why we feel we
have gone beyond being just a hospitality venue, and we look forward to delivering and

implementing so much more in 2023 to save the planet, improve working lives and to support the
community 

 
Are you a B Corp? Let’s work together!

 
The B Corp network is all about working together to transform the global economy, in order to

benefit all people, communities and planet. So let's see if we can collaborate - please get in touch by
contacting info@thewellbeingfarm.co.uk 

 

Contact Us

01204 852113

www.thewellbeingfarm.co.uk

Wheatsheaf Hill Farm, Plantation
Rd, Edgworth, Bolton BL7 0BY

THE WELLBEING FARM

IMPACT REPORT 2023
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Our roadmap to  NET ZERO. . .
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Bit by bit we are reducing our carbon footprint. 
We have signed up to and support the Net Zero
Carbon Events Initiative. The initiative has
developed a Net Zero Carbon Events Pledge
which we have committed to. 

We are also proud members of the SME Climate
Hub, a global initiative that empowers small to
medium sized companies to take climate action
and build more resilient businesses. Through
the SME Climate Hub, we commit to lowering
our impact on the environment through
authentic action, halving our emissions by 2030.
In making the commitment, we have joined the
United Nations Race to Zero campaign.

What are greenhouse gases? This refers to all
gases including carbon dioxide, methane, and
refrigerant gases, all of which have a global
warming potential which is measured in tonnes
of carbon dioxide equivalent (CO2e). “Carbon
emissions” is often used as an abbreviation for
“Greenhouse gas emissions”.
Many people don’t understand the terms Scope
1, 2 and 3 so for clarity purposes, Scopes form
the basis for mandatory greenhouse gas (GHG)
reporting and categorise the different kinds of
GHG emissions we create in our own operations
and our wider value chain. 

THE WELLBEING FARM

IMPACT REPORT 2023

Our roadmap to  Net  Zero

What are  greenhouse gases?  This  refers  to  al l  gases  including carbon dioxide,  methane,  and
refr igerant  gases,  a l l  of  which have a  g lobal  warming potential  which is  measured in
tonnes of  carbon dioxide equivalent  (CO2e) .  “Carbon emissions”  is  often used as  an

abbreviat ion for  “Greenhouse gas  emissions” .
 

Many people  don’t  understand the terms Scope 1 ,  2  and 3  so  for  c lar ity  purposes,  Scopes
form the basis  for  mandatory greenhouse gas  (GHG)  report ing and categorise  the di f ferent

kinds of  GHG emissions we create in  our  own operations  and our  wider  value chain.  

There are  some Scopes we can control :  

 GHG emissions emitted direct ly  including through using fossi l  fuels ,  from
gases  in  our  refr igerat ion units  and and emissions from vehic les .  S ince we
have no gas  supply  on the farm,  we don’t  use gas  or  anything for  cooking.

GHG emissions we are  in  control  of  making indirect ly ,
predominantly  from the electr ic ity  we buy to  power the farm.

Although we do generate a  certain  amount of  e lectr ic ity  v ia  our
wind turbine,  this  isn ’t  b ig  enough to  power the entire  s ite  so  we do

have to  purchase addit ional  e lectr ic ity .

Some scopes we can inf luence:

 GHG emissions for  which we are indirect ly  responsible ,  but  not  in  control
of  direct ly ,  both up and down our  value chain,  from the greenhouse gas
impact  of  the production of  a l l  the i tems we buy from our  suppl iers  to

how our  products  are  consumed and disposed of  by  our  consumers
We commit  to  support  the goal  of  net  zero greenhouse gas  (GHG)
emissions by 2050,  in  l ine with g lobal  efforts  set  out  by  the Paris

Agreement to  l imit  warming to  1 .5  degrees  centigrade and reduce total
g lobal  GHG emissions by 2030,  and to  act ively  promote and advocate for

efforts  through the value chain.  
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1.We aim to  achieve Net  Zero by 2040. . .
As part of the Chamber Low Carbon Green Rose Programme, an

Energy & Environmental audit was conducted which included
analysis of The Wellbeing Farm’s energy and environmental

performance via utility bill analysis and a site review. 
The largest contributor to the farm’s recorded carbon footprint is

electricity which falls under scope 2 emissions. The farm has a wind
turbine which generates electricity which is utilised on site. Excess

energy is exported to the grid capitalising on Feed-In-Tariffs. 
The second largest contributor is liquid fuels which is a scope 1

classification. All liquid fuels are purchased with carbon offsetting.
Schemes are in place to reduce emissions. These include:

Monthly monitoring of electricity, water, food waste and waste via
a Sustainability Scoreboard which is actively discussed and
reviewed with the staff. We have set a target to reduce the

company’s energy and water use by 10% within a year.
Water conservation methods including water butts installed

throughout the farm and water saving devices are being installed
across the site.

LED lighting is the main source of fitment across the site.
We are systematically obliterating the use of single-use plastic

across the site and a plan to eliminate single-use plastic from the
kitchens has been created using guidance from No Mise En Plastic
which was created by Chef’s and hundreds of commercial kitchens

are signing up to the initiatives within it. It gives you a free
resource to eliminate single-use products from the kitchen

https://www.nmeplastic.com/themanual
All food waste is collected and turned into fertiliser.

We have a cardboard baler on site, glass recycling and general
recycling with a minimum collection of non-recyclable waste. We

are working towards becoming a zero-waste hospitality venue.
Continuation and finalise site LED-lighting internal survey and

upgrading any non-LED lighting filaments as required.
Upgrading to low-energy appliances when existing appliances are

due for replacement.
We have installed occupancy sensors in all toilets.

Installation of two electric vehicle charging points.
A switch off policy is in situ by reminding staff to switch off.

We reuse, recycle, upcycle, and recondition event props,
decorations, hospitality, farm and land tools wherever possible.
As we have our own water treatment plant, we use bleach free

cleaning products.
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We actively promote and advocate for net
zero across the hospitality and events

industry and have represented the industry
as documented in our Community section.

A sustainable procurement policy has been
developed and supplier surveys undertaken
to make sure that where possible suppliers
hold green and sustainable ethics that align

with The Wellbeing Farm’s values. Within our
‘plans for next year’ throughout this report,

we have provided actions to work with
suppliers and consumers to reduce Scope 3

emissions. 
We have created green weddings, meetings

and party packages to encourage our
customers to make more sustainable choices

when hosting events.
We promote and participate in initiatives
within and beyond the events industry to

raise awareness of synergies, find solutions
and design collaborative opportunities for

reducing carbon emissions.
 

IMPACT REPORT 2023

2.  Col laborate with partners ,  suppl iers
and customers  to  dr ive  change across
the value chain and to  start  reducing

scope 3  emissions
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3.  Measure and track our  Scope 1 ,  2  and
3 GHG emissions according to  industry

best  pract ice
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We produce a  monthly  sustainabi l i ty
scoreboard which is  reviewed by staff  and

discussed by Directors  each month.

4.  Report  on our  progress  at  least  every
two years

We publ ish our  sustainabi l i ty  work within
our  B  Corp Impact  Report  each year  where

we commit  to  share best  pract ices  and
lessons learned.  

We support  col lect ive  industry-wide
report ing through our  involvement with UK

Hospital i ty ,  the Federation of  Smal l
Business  and Smal l  Business  Br itain.



We purchase our  products
from a variety  of  suppl iers

and we survey our  suppl iers
to  check their

environmental  credentials
and ways of  working.

We take the products  we
purchase and prepare,
cook and serve safely
high qual ity  food and

drink.   Through the
process  of  preparation,
we seek to  reduce food
and drink waste and to

minimise the use of
s ingle-use plast ic .

Raw agricultural  ingredients  may require
processing,  ref ining,  transforming to  create

food and dr ink products  suitable  for
distr ibution and subsequent  consumption.

PROCESSING
AND

PACKAGING

APPENDIX 2
 

DISTRIBUTION
AND LOGISTICSFOOD AND

DRINK SERVICE

IMPACT REPORT 2023

THE WELLBEING FARM

The Wel lbeing Farm's
 Value Chain

We use a  variety  of  food and
drink products  which are

grown,  gathered,  reared.  We
aim to  choose local  produce

where possible .

AGRICULTURE
 AND

 FARMERS

CONSUMERS

Couples,  individuals  and
companies  purchase our

services  through organis ing
weddings  and events  in  our

venue.  We need to  keep
adapting our  offers  to

encourage our  customers  to
make more sustainable

choices  when host ing events .
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